
There is a change occurring in Denver and it’s 
not just the local construction. As companies 
evolve, the mythical “glass ceiling” for 
women is crashing in many places.

Sure, the “Old Boys’ Clubs” are still around. 
Men still dominate the majority of executive 
roles. “Breaking the Glass Ceiling,” a Denver 
Business Journal Table of Experts panel 
discussion, offered insights and experiences 
of women who have ascended to leadership 
roles in their respective local businesses. 

Many of the panelists learned how to balance 
relationships, families and friends. They know 
the struggles and joys while being the person 
in charge at their work roles. They’ve also 
endured the snide and sexist remarks, learned 
how and when to deal with career issues and 
setbacks - yet they have discovered ways to 
persevere through difficult times and march 
toward better futures.

The panel included Suzanne Johnson, 
president of First Western Trust’s Denver 
office; Maritza Dominguez Braswell, 
Managing Partner of Rollin Braswell Fisher 
LLC; Tasha Jones, Director of Marketing for 
Forest City; and Keo Frazier, Vice President 
of Marketing for McWHINNEY. 

Denver Business Journal Publisher Pete 
Casillas conducted the question-and-
answer session.

Q: What does it take to be a woman in a 
historically male-dominated business? 
Do you have some advice for women that 

are in the early part of their careers in 
particular?

JOHNSON: Early on, I looked for really good 
mentors, both male and female. If I had a 
question or felt unsure about something, 
they were always good resources. You have 
to have a healthy self-confidence. You have 
to make decisions and stick by them. You 
should be sincere and should be yourself no 
matter what situation you’re in.

BRASWELL: It takes patience and 
resilience, which goes hand-in-hand with 
confidence. I’m often in a room with all 
men and I’m usually one of the youngest 
people in the room. It’s inevitable that I’m 
talked over. I’m in the middle of a sentence 
and someone else jumps in. I don’t think 
it’s purposeful and I don’t think people are 
trying to silence you but it’s this dynamic 
that men feel often they’re in control or in a 
position of power. It’s incredibly frustrating 
at times, but it can’t be the thing that causes 
you to break down or shrivel up and be 
silent. You have to be patient and resilient. 
You have to be able to come back, make 
your point, and stand your ground. It’s 
important in those moments to speak and 
contribute, but you have to be prepared. 
Unfortunately, women have to do more work 
to make sure when they speak there’s value 
added.

JONES: One of the things I’ve found really 
valuable is that we all love to be heard, 
right? In being heard, we also have to listen 

and learn from other viewpoints. When we 
demonstrate to our peers that we actively 
listen, I believe our peers are more inclined 
to reciprocate and hear the insights we have 
to share. 

FRAZIER: One thing is to always show up 
and show up more often. If you’re the one 
who is always present and adds value, it’s 
hard to combat that person. In my career, 
I was always bulldozing and talking over 
men. You have to be careful when you do 
that because you can get labeled as being 
aggressive – as opposed to being assertive. 
You have to be assertive after you listen and 
you have to be interactive after you listen. 
Don’t always be like me - don’t be like the 
bull in the china shop. 

Q: What responsibility do women bear to 
support their fellow women in the work-
place yet not feel like you’re starting the 
ladies’ club at a particular organization?

JONES: I’m a big believer in the sisterhood. 
We’re responsible for lifting each other up – 
period – whether it is in the workplace or in 
the community. It’s a constant walk. In fact, 
I regard encouraging women along their 
career path as part of my leadership walk. 
I always think, “How can we support each 
other?” I’ve had women who’ve worked 
for me say that they want advancement 
and if it’s a position I can’t offer them, I’m 
committed to helping them find opportunity 
elsewhere. Even if it’s outside the company. 
I help them seek their career advancement 
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because I want those women to succeed. 
Also, I want to make sure that as women 
we have a seat at the table. So I’m 
always thinking about connecting young 
professionals and seasoned professionals 
and introducing opportunities for more 
female representation on boards of 
directors, in media interviews, and in award 
opportunities. I believe that as women we 
can share in the celebration of our success.  

BRASWELL: I think we have a huge 
responsibility to lift each other up – and not 
just in the workplace. I have two little kids 
and I see other women running to drop off 
their kids and doing their hair and make-up 
along the way. They’re obviously getting 
ready to go to work. I realize I’m connected 
to that woman, even if I don’t know her. She 
is somebody who is my sister even though 
I haven’t met her yet. If there’s a way for me 
to help, I’m going to try. In terms of finding 
opportunities to help other women, I am a 
business owner and have the opportunity to 
select the vendors that I use. I’m deliberate: 
If there is a vendor that is woman-owned 
or diverse, I feel I have a responsibility to 
figure out if that company can provide those 
services that I’m already receiving from 
another non-diverse or non-female-owned 
company. 

Q: What’s a most effective way men can 
play a role in promoting the development 
and success of their female colleagues?

BRASWELL: I think sometimes we are afraid 
to talk about the huge responsibility men 
have. We can’t do it without the men. They 
have tremendous power in making room 
for women. They need to be deliberate in 
creating opportunities in those meetings 
where you have 10 men sitting around the 
table and 1 woman. It’s incredible when 
men make room and say, “what do you 
think about the issue?” It can be extremely 
uplifting and it’s likely to have a domino 
effect. Other men suddenly realize this 
woman hasn’t spoken for the past 45 
minutes, and then they start making room 
for you as well.

FRAZIER: If we don’t have both men and 
women in the room and in the conversation, 
we are clearly missing a mark – period. If 
there’s a room full of all women and men 
are not present, there’s a problem. If there’s 
a room full of all men and women are not 
present, there’s a problem. As soon as 
we recognize that, we’ll all be better and 
more successful. We all need to ensure 
we all have a voice at the table because 
diverse points of view are valuable. Let’s 
acknowledge, celebrate and embrace 
what makes us different, and then ignore 
pointing it out by making it a regular part of 
what brings us together for a higher level of 
achievement and success. 

JOHNSON: A lot of companies have put 
programs in place to bring awareness 
to gender and diversity biases. I really 
appreciate that. At the same time, I think 
awareness does encourage men not to bring 
stereotypes into the workplace. I’ve always 
reported to men throughout my career, and 
we all need feedback and guidance on how 
to grow and develop. Don’t treat me with kid 
gloves – give me feedback both positive and 
negative. Negative feedback is hard to hear, 
but we women are tough - just give it to us 
straight. 

Q: Why is it particularly important to have 
more female representation on corporate 
boards?

FRAZIER: Women make most of the buying 
decisions reported by Inc. and Forbes. 
According to Forbes, diversity increases 
financial revenue by 35% for ethnically 
diverse companies and 15% for gender 
diverse companies. McKinsey & Co. found 
that executive boards had higher returns 
on equity by 53% with more diversity, and 
organizations with more female executives 
were more profitable. So, it’s making sure 
we’re not leaving each other out. It’s making 
sure we know our product’s audience and 
who should represent that in the board 
room. Women need to know they should be 
in those board rooms, and be shown this 
early in their careers. 

JONES: As women, let’s stand tall in 
recognizing our value and realize how our 
perspectives, experiences, and collaborative 
nature can contribute to corporate 
boards. I’m seeing a shift happening 
where corporate boards are realizing the 
significance of adding women. But this isn’t 
happening quickly enough. Thankfully, there 
are advocates working to increase female 
representation on boards. And there’s some 
credit to be given to nonprofit organizations 
like 2020 Women on Boards whose mission 
is to educate about the importance of 
increasing the percentage of women on U.S. 
company boards to 20% or greater by the 
year 2020. 

Q: What advantages do women have as 
leaders in organizations, including your 
own organization?

FRAZIER: I’ve been told that I present 
more masculine than feminine, typically, 
and that puts it in a challenging place for 
men and women. It’s quite outside the box. 
I must bring in those other traits that are 
important: being collaborative, empathetic, 
a good listener; traits stereotypically thought 
of as more feminine. But, if we change 
how we even talk about our differences 
and recognize it isn’t about what makes 
someone different—male or female—but 
what makes someone valuable, and that 
there’s a multitude of ways a human being 
can be, we begin to see everything outside 
the proverbial box. This allows for the 
stereotypes to be dropped and for us to 
interact and succeed by our value. 

JOHNSON: We don’t necessarily want to 
fall into stereotypes on how to behave or 
act. I’ve been on teams that have been led 
by women and men and had really good 
experiences on both. What’s more important 
is that we have one vision on where we want 
to go as a team, and we want insight on 
how to get there. 

JONES: I embrace my femininity. I’m not 
trying to alter my persona for acceptance 
in the workplace. The advantage we 
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all bring as women is that we have this 
phenomenal gift of multitasking. We 
execute exceptionally well with all of the 
responsibilities of work and home. Plus, 
we bring empathy and understanding 
that I fi nd to be a tremendous asset in the 
workplace as it uplifts the culture and offi ce 
environment. 

BRASWELL: I had to work with a woman 
who was the only female partner. She was 
so tough, so demanding and incredibly 
aggressive. She was hard and primarily hard 
on women. I think part of that was all the 
work she had to do to be where she was. 
She’d be at the offi ce with her kids under 
the desk pulling all-nighters just to keep up 
with the men in her offi ce. I think women, 
once they’re in a leadership role, should 
take a step back and realize they don’t have 
to be that sort of tough, hard, aggressive 
person. You can allow yourself to be softer 
and a caretaker. You can be yourself and still 
be a great leader.

Q: What unique challenges do women still 
face in the workplace? Do any specifi c 
examples come to mind in your own 
career?

JONES: That’s the importance of the 
sisterhood – we have to look out for each 
other and not pull each other down. I don’t 
agree with preserving the success we have 
worked so hard to attain at the expense of 
preventing others from achieving similar 
success. In my career, some of my greatest 
challenges have been the tougher female 

lead who didn’t want to support and help 
females advance. I’ve learned from those 
examples and have held myself accountable 
to ensuring every woman who works with 
me is shown how much I value them and 
their contributions. But more importantly 
I want to help them receive the accolades 
and advancement they deserve. Again, I 
believe we’re better together when we share 
in our success. 

BRASWELL: Men interact with each other 
differently. You have to be a little bit of a 
chameleon and fi nd a way to fi t into that. 

JOHNSON: You have to learn to stay part 
of the conversation without being dismissed 
or put to the side when the meeting is over 
at the end of the day, the men go for drinks, 
play golf or do these other team-building 
activities, how do you still participate? How 
can we fi nd activities for everyone? As a 
female, you have to be more professional 
than some of your male counterparts. It’s 
not a good thing or bad thing. It’s something 
in a male-dominated industry that you have 
to be aware of. You develop boundaries and 
be aware that they’re going to be pushed, 
and be strong about saying no. This will 
help with challenges such as walking onto a 
construction site and presenting yourself in 
a way that’s still going to command respect.  

Q: When’s the last time someone said 
something patently sexist to you?

BRASWELL: It was just a couple of weeks 
ago. I was walking to my car and someone 

said something inappropriate. It’s one of 
those things where your brain is constantly 
being attacked. For me, I’m also a mother. 
Even though my husband takes a huge role 
with our family and kids, there’s something 
about being the mother that still puts you in 
that caretaker role and constantly thinking 
about what I need to do for my kids. What 
do they need? Are they being raised well? 
Am I doing a good job? Am I being a good 
enough mother? Its constant movement in 
your brain, but it makes us work harder. 

JONES: The way I choose to combat 
unwarranted comments is to stand tall in 
who I am. I’ll speak up and address an 
issue if necessary. But ultimately I’m always 
looking to rise above.

FRAZIER: Sometimes, you don’t address 
it unless it’s so blatant that it needs to be 
addressed. Otherwise, you just move on 
past it, because your focus must remain on 
your success, period. You just move on and 
move forward. 

JOHNSON: Even if you’re not hearing 
the blatant sexist comments every day, 
it’s still a reality. It’s still something we 
still have to deal with every single day. I 
hear comments about being a working 
mother and I think that is a challenge in 
the workplace that we all go through. 
We’re judged. I hear comments on the 
playground like, “I didn’t have children so 
someone else could raise them.” That’s a 
comment that’s not necessarily sexist, but 
it’s very detrimental. 
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Q: Pay equity is still a challenge. Why and 
what should you do about it?

FRAZIER: If you don’t ask, you don’t receive. 
A lot of times, women don’t ask and set 
that expectation. At McWHINNEY, I asked 
point-blank: how much does this person 
make versus me? I got the answer that I was 
happy to receive: we were all equal. We all 
must choose our battles and that defi nitely 
is a battle we should choose to fi ght. That is 
something we need to stand for always. We 
need to be direct and just ask.

JONES: Advocating for you and asking 
the question is key. I feel fortunate this 
isn’t an issue in my company. Of course, I 
don’t understand why in this day in age pay 
inequity continues to be a challenge. Women 
have proven themselves deserving of equal 
pay based on merit for decades. So why it is 
in 2017 this remains an issue?   

JOHNSON: I come from a background 
that has always had a very rigid human 
capital department. They were always great 
about providing comparisons. I can very 
confi dently say that it doesn’t impact us at 
our company. 

BRASWELL: Just because you don’t have 
people walking around the offi ce making 
sexist comments doesn’t mean that women 
and men are equal yet. In our society, we 
still have a long way to go. We have to 
advocate for ourselves and we have to 
advocate for others. We shouldn’t have to 

work harder to get to the same places as 
our male counterparts but, unfortunately, it’s 
part of the dynamic of today. We have to be 
prepared to work harder and add more value 
every time. 

Q: How has your organization supported 
you, and other women like you, to be 
successful?

FRAZIER: My favorite thing I like about 
McWHINNEY is that we all come to the 
table with our own expertise. We don’t 
come into a room without knowing we are 
all going to work toward the same goal. The 
team’s success depends on all of us. The 
company’s success depends on all of us. 
So, our individual expertise is our equity.

JONES: I work for a publicly-traded 
company that is held to a high standard of 
upholding diversity and inclusion in talent 
recruitment and retention. There are women 
resource groups and minority resource 
groups designed to empower associates 
with a platform for recognition within the 
company. Another example is Forest City 
was recently ranked in Equileap’s 2017 Top 
200 Global Companies in gender equality. 
It was the only U.S. real estate investment 
company that made that list. Only 2 percent 
of U.S. companies made that ranking. What 
I like is this company is always pushing 
to ensure there is ample representation 
on its board of directors – with 4 women 
serving on a board of 13. And in leadership 

positions throughout the company there’s an 
equal distribution from fi rst-level managers 
to senior executive level manager among 
men and women. I continue to experience 
this support fi rst hand at a regional and 
corporate level where my strategic insights 
have been called upon and valued as a 
department lead. 

BRASWELL: My position is a little different. 
I am a part owner and manage the day-to-
day operations of the law fi rm. One of the 
things I’m very proud of is more than half of 
our lawyers are diverse in ethnicity, gender, 
or sexual orientation. But there’s more to it 
than the numbers and checking the boxes. 
It’s important to check your own biases day-
to-day and make sure you’re doing things 
that are gender neutral and allow people to 
succeed based on their merits and skills. I 
consider myself a feminist and an advocate 
for women, so I have to ask myself if a 
decision or impulse has anything to do with 
the fact that a person is a woman or diverse 
in some other way. 

JOHNSON: When I made the decision to 
come to First Western, one of the things that 
made it incredibly motivating to move was 
the large number of women in leadership 
positions. When we walk into a conference 
for our weekly executive meetings, it might 
be more women than men. That’s really 
refreshing to see. At that same time, when 
you have that presence, you get a better 
focus on work-life balance. When I had my 
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sons, a reduced-hours program was offered, 
so I didn’t have to make a choice between 
staying at home and going to work. I think 
that’s where a lot of women drop out – we 
feel we have to choose, and none of us 
should have to do that. 

Q: How have you attempted to give back 
and create paths for women who follow 
you a bit easier?

JONES: I had an opportunity to participate 
as a professional mentor in the Denver 
Business Journal’s Mentoring Monday this 
past April. At that time I met three groups 
of aspiring young professionals eager 
to successfully navigate their careers in 
marketing. It was important to me to take 
the time to encourage these young women 
through this forum. Following the series 
of one-on-one conversations I received 
a number of emails. And there was one 
young woman in particular who requested 
quarterly coffee talks for further mentoring. 
In advance of our coffee meetings, I task 
her with telling me what she wants to 
accomplish from our talk. The objective is 
to always ensure I’m providing the most 
value in lending strategic support. I choose 
to be of service in this way. Giving of my 
time to help young aspiring professionals 
work toward achieving their career 
aspirations. 

FRAZIER: We are all one tribe, in a sense, 
and particularly, as women. If I don’t help 
you ladies to succeed, I’m not going to be 
as successful myself. I think its best that 
we don’t ever try to downplay each other or 
allow someone to walk over each other. 

BRASWELL: I think I’m very fortunate in 
the role that I have. I get to focus and have 
an impact on the women I work with. We 
have a responsibility to be on the lookout 
for those things we can develop in other 
people when that person doesn’t necessarily 
see it themselves. I love speaking at events 

because you meet women that may pick 
up something that you say. One woman I 
met was just starting her law firm and asked 
if we could have coffee after one of the 
presentations I gave. We talked about what it 
takes to start a law firm. Any opportunity like 
that is not just fun but also a responsibility.

JOHNSON: What we’ve all talked about 
is giving the gift of time. Some of our 
associates are so excited when they get to 
talk and meet with someone who is a role 
model to them. It applies to all employees 
– taking an interest in them and where they 
want to go with their careers. I hope I’m 
not too busy to hear how they think our 
company or team can be better. 

Q: What is the role of language in 
your job? Do you choose words more 
carefully?

FRAZIER: I think it is very unfortunate that 
we should be very careful about our word 
choices. Unfortunately, one word that a man 
might use versus what a woman might use 
could be taken differently due to our societal 
social constructs. So, when you want to 
be heard, you should choose your words 
wisely - especially if you’re in a challenging 
conversation. Listen, give feedback and 
carefully craft your meaning to be heard in 
the way you want to be heard.

JOHNSON: We tend to use soft words like 
“maybe” and “kind of,” both verbally and 
in our e-mails. We have to be careful about 
taking those soft transition words out of 
our language to make our message more 
effective. 

BRASWELL: The flip side of that is I think 
women have incredible power to diffuse 
situations. Often, in a male-dominated room, 
the temperature can go up very quickly. 
Women have an ability to deescalate that 
by using those soft words and validating 
language. In those instances, it can be 
incredibly helpful. 

Q: What do you do daily to boost your 
career?

FRAZIER: Every morning I write down 3 wins 
for the day that I want to accomplish. It keeps 
me focused on what I want to accomplish 
for just this day but also focused on my 90-
day goals and annual goals. I’ve been more 
balanced since I’ve been doing this each day.

JONES: If you take the time to pick those 
three wins, it helps keep you in the realm of 
self-care. There is power in consciously taking 
the time to what I call “smelling the roses.” 
In other words, it’s the happiness advantage. 
Choosing to maintain an optimistic 
perspective throughout my career has been 
beneficial to my professional growth and in 
facing work challenges. 

BRASWELL: It’s important to know when 
that “bad tape” is playing in your head and to 
turn it off. We can be really hard on ourselves. 
There’s a lot of everyday stress and we feel 
like we’re not getting it all done. It’s easy to 
start playing that tape that says: “I can’t do 
this,” “I’m not good at that” and “I’m failing.” 
You have to realize in those moments that 
you have the power to turn it off.

JOHNSON: We need to recognize the 
symptoms of being overworked, stressed 
or stretched too thin. If I need to take a day 
off, I take a day off. If I need to leave early to 
go to my son’s football game, I’m taking the 
time. It’s refreshing to be part of a company 
that recognizes how hard we work, but also 
realizes the importance of work-life balance.

BRASWELL: Happiness is a choice. It is 
something you get to choose every day. 
Regardless of the circumstances, the turmoil 
or the stress, you can choose to be happy.  
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Maritza Dominguez Braswell is a 
managing partner at Rollin Braswell 
Fisher LLC. Her practice focuses 
on high stakes commercial litigation 
including in the areas of: products 
liability, financial services, trade 
secrets/non-competes, construction 
defects, tort claims, contract-based 
business disputes, and public 
entity litigation. Her successful and 
innovative law firm has received 
press and attention from the 
business community as “an original 
law firm,” committed to a modern 
business model that is client-centric. 
Under Maritza’s leadership the 
firm has set itself apart from other 
commercial litigation firms with its 
fluid staffing of cases, its flexible work 
environment, and its ability to offer 
clients customized alternative fee 
arrangements.

Maritza also devotes her time to 
improving our community through 
organizations that promote peace 
through mediation of disputes 
and through protection of the 
marginalized. In the past year, Maritza 
has developed a side practice of 
lecturing in the area of women in 
leadership roles and modernity in 
the way law firms are run. She also 
integrates community involvement 
and pro bono work into her busy 
practice at RBF Law by participating 
in mentoring events and serving as a 
non-profit board member.

As a fluent Spanish speaker, Maritza 
is one of the leading Latina lawyers 
in Colorado and was named to 
Top Women Lawyers by Law Week 
Colorado, and a finalist for the Denver 
Business Journal’s Outstanding 
Women in Business in 2016 and 2017. 
She earned her law degree from 
Rutgers University School of Law, 
with honors, and her undergraduate 
degree from the University of Denver.

Suzanne Johnson, president of 
First Western Trust’s Denver office, 
is responsible for building and 
strengthening new and existing client 
relationships in wealth planning, 
investment management, trusts, and 
private banking, including commercial 
and consumer lending. Suzanne 
orchestrates a diverse team of financial 
professionals to provide an exceptional, 
holistic compliment of financial services 
to clients, their families, and their 
businesses.

Prior to joining First Western Trust, 
Suzanne spent 15 years at FirstBank, 
rising to an executive vice president 
position, with key companywide roles 
in complex commercial lending, training 
and mentoring, and sales process 
development and implementation. 
She was then recruited to a senior role 
at AMG National Trust. Collectively, 
Suzanne has more than 18 years of 
experience in banking and financial 
services.

Suzanne has always made it a priority to 
be involved with the Denver community, 
both from an industry and non-profit 
standpoint. She is actively involved in 
the American Transplant Foundation 
and serves on their TLC committee.  
She also participates with Colorado 
Real Estate Women, Urban Land 
Institute, NAIOP, and the Downtown 
Denver Partnership, including their 
Urban Exploration Program.  She has 
been a mentor for the University of 
Colorado’s Boots to Suits program 
for veterans, the Florence Crittenton 
School, and the Denver Metro Chamber 
of Commerce’s Challenge Campaign to 
improve membership.  Other prior board 
positions and memberships include the 
Developmental Disabilities Resource 
Center, Colorado Women’s Chamber of 
Commerce, Urban Peak and the Spot, 
Bright Beginnings, Stride, Volunteers 
for Outdoor Colorado, and Junior 
Achievement.

Tasha Jones is Director of Marketing 
for Forest City Stapleton, Inc., 
where she oversees the marketing 
efforts for the redevelopment of 
the former Stapleton International 
Airport, a nationally and 
internationally acclaimed new urban 
community in Denver, Colorado. 

One of Tasha Jones’ most notable 
marketing successes involved the 
2011 HGTV Green Home promotion 
she managed to highlight the debut 
of Central Park West, Stapleton’s 
newest and most sustainable urban 
neighborhood. Ms. Jones led 
the creative team that developed 
the “Global Coolness” home 
tour marketing program and 
the related tours that attracted 
thousands of visitors and potential 
homebuyers to Stapleton. True 
to her commitment to serve the 
Metropolitan Denver community, 
Ms. Jones arranged for more than 
$54,000 in gross proceeds from the 
tours’ ticket sales to be donated 
to Urban Peak, a local nonprofit 
organization that provides a variety 
of services including shelter and 
meals, education, employment, 
housing, and medical care to help 
homeless youth. 

Never resting on her laurels, 
Jones was strategic in positioning 
Forest City Stapleton for another 
decade of growth. She worked 
closely with multiple agency 
teams and colleagues to refresh 
the Stapleton brand, launch a 
new visitor center, and craft new 
messaging – positioning for the 
debut of Stapleton’s series of 5-7 
new neighborhoods located north 
of I-70.

As Vice President of Marketing 
for McWHINNEY, Keo Frazier is 
responsible for developing the 
vision and executing the strategy of 
an integrated marketing and public 
relations platform for the Company 
and all of its initiatives. Keo also 
leads both the internal development 
of key marketing initiatives and 
materials as well as activates and 
develops relationships with key 
partners.

Prior to joining McWHINNEY, Keo 
operated two successful Marketing 
businesses in Colorado, using 
her expertise in media strategy, 
marketing campaign execution, 
research and data analysis, and 
social media management to shape 
a variety of notable Colorado 
brands including United Airlines, 
Forest City Stapleton, Five Points 
Business District, the City and 
County of Denver, Xpedx, CU, DU 
and Shaw Construction. Keo’s most 
recent marketing role was Senior 
Director of Marketing for Shaw 
Construction.

Keo is passionate about her 
community and is an active civic 
leader. She is a current board 
member and marketing co-chair 
of the Urban Land Institute of 
Colorado, a Downtown Denver 
Partnership Council member, 
Extreme Community Makeover past 
President, One Colorado executive 
committee member and President 
of the Cornell Alumni Club. 

Keo was a 2016 Denver Business 
Journal Outstanding Women in 
Business Finalist, 2017 Oustanding 
Women in Business Winner, and 
one of ColoradoBiz magazine’s Top 
25 Most Influential XYZers.

Managing Partner
Rollin Braswell Fisher LLC

Vice President of Marketing
McWHINNEY

Director of Marketing 
 Forest City Stapleton, Inc.

President 
First Western Trust Denver 




